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Logo Variations










Pri Col
Brand Color rimary Color

Color plays an important role in the Hemp-
sulation brand identity.The colors below

are recommendations for various media.

A palette of primary colors has been

developed, which comprise the color #C79D6D #E6E7E8

h R199 C:22% R230 C:8%
scheme. G:157 M:38% G:231 M6%
B:109 Y:64% B:232 Y:6%

K:1% K:0%




Secondary Color

#F/7D/B7 #B2B2B2

R:247 C:2% R:178 C:31%
G215  M:16% G178 M:25%
B:183 Y:28% B:178 Y:25%

K:0% K:0%




Color Usage

Following are the colour usage on fonts.
i.e. Headers Subheader and body text.

Headers, Sub-Headers & Body Text

The Black colour should
be used on light coloured backgrounds.

The White colour should be used on
dark coloured backgrounds.

Secondary Colour Usage

Secondary colors must be used where
primary colours are not
representing best.

No other secondary colors used
anywhere to represent the brand.




Kitten Swash Monoline \

abedefghifjklimnopgrstusweyz

abedefghifklmnopgrstusweyz




Montserrat

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz

1234567890




Following are font usage in documentation.

Header

- Use uppercase capitalisation whenever possible.

- Make text left - aligned whenever possible.
- The recommended size is 16.

Sub-Headers

Use uppercase capitalisation.
- Make text left - aligned whenever possible.
The recommended size is 12.

Body text

. Use sentence case.
Make text left - aligned whenever possible.
The recommended size is 10.




Name Surname

Senior Executive

Address goes here. Street, City, Country
contact@yourmail.com
000-987-654-321

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occae-
cat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis
iste natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inven-
tore veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit asper-
natur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro
voluptatem sequi nesciunt. Nemo enim ipsam voluptatem quia voluptas.

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occae-
cat cupidatat non proident, sunt n culpa qui officia deserunt mollit anim id est laborum. Sed ut perspiciatis unde omnis
iste natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inven-
tore veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit asper-
natur aut odit aut.

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. .
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YOUR NUMBER
YOUR EMAIL
YOUR ADDRESS




Application







FAVICON

It needs to scale from massive screens

right down to an icon that can be as
small as 16 x 16 pixels, known as a
favicon. A great example of favicon
design is the Google logo. ... The
favicon can also be seen as a shortcut
icon, a tab icon or a bookmark icon, so

it needs to look the part.

APPICON

An app icon is a visual anchor for your

e

product. You can think of it as a tiny
piece of branding that not only needs
to look attractive and stand out, but
ideally also communicate the core
essence of your application.lcon
design and logo design are not the

same thing.






Logo Do's And Don'ts

N&ies

Logo should always be given some breathing room.
Placement on dark backgrounds
Preferably placement is on white or neutral backgrounds.

Q X

DO NOT add unnecessary
DON'T place the logo on a color DON'T stretch the logo DON'T rotate the logo embellishments like drop shadows,

without sufficient contrast gradients, embossing etc.

to the logo



RGB

(RED, GREEN, BLUE) COLOR MODE IS FOR ANYTHING THAT IS
COMPUTER-BASED DESIGN. THIS INCLUDES WEBSITES,
APPS, BANNER AD AND ANY OTHER DESIGN CREATED FOR
ELECTRONIC USE.

CMYK

(CYAN, MAGENTA, YELLOW, BLACK) COLOR MODE IS USED
FOR PRINT DESIGN. THIS INCLUDES LOGOS, BUSINESS CARDS,
STATIONARY, ILLUSTRATION, PACKAGING AND ANY OTHER
DESIGNS USED FOR PRINT.

Raster

RASTER IMAGES ARE MADE UP OF A SET GRID OF DOTS
CALLED PIXELS, WHERE EACH PIXEL IS ASSIGNED A COLOR
VALUE. UNLIKE A VECTOR IMAGE, RASTER IMAGES ARE
RESOLUTION DEPENDENT. WHEN YOU CHANGE THE SIZE OF
A RASTER IMAGE, YOU SHRINK OR STRETCH THE PIXELS
THEMSELVES, WHICH CAN RESULT IN A SIGNIFICANT LOSS OF
CLARITY AND PRODUCE VERY BLURRY IMAGES..

Vector

VECTOR IMAGES ARE MADE UP OF POINTS, LINES, AND
CURVES THAT CAN BE INFINITELY SCALED WITHOUT ANY LOSS
IN IMAGE QUALITY.

Lossless

LOSSLESS IMAGE FORMATS CAPTURE ALL OF THE DATA OF

YOUR ORIGINAL FILE. NOTHING FROM THE ORIGINAL FILE, PHOTO,
OR PIECE OF ART IS LOST—HENCE THE TERM “LOSSLESS.” THE
FILE MAY STILL BE COMPRESSED, BUT ALL LOSSLESS FORMATS
WILL BE ABLE TO RECONSTRUCT YOUR IMAGE TO ITS ORIGINAL
STATE.

Lossy

LOSSY IMAGE FORMATS APPROXIMATE WHAT YOUR ORIGINAL
IMAGE LOOKS LIKE. FOR EXAMPLE, A LOSSY IMAGE MIGHT
REDUCE THE AMOUNT OF COLORS IN YOUR IMAGE OR ANALYZE
THE IMAGE FOR ANY UNNECESSARY DATA. THESE CLEVER
TECHNICAL TRICKS WILL TYPICALLY REDUCE THE FILE SIZE,
THOUGH THEY MAY REDUCE THE QUALITY OF YOUR IMAGE.



JPEG/JPG

JPEG IS A LOSSY RASTER FORMAT THAT STANDS FOR JOINT
PHOTOGRAPHIC EXPERTS GROUP, THE TECHNICAL TEAM THAT
DEVELOPED IT. THIS IS ONE OF THE MOST WIDELY USED
FORMATS ONLINE, TYPICALLY FOR PHOTOS, EMAIL GRAPHICS
AND LARGE WEB IMAGES LIKE BANNER ADS. JPEG IMAGES
HAVE A SLIDING SCALE OF COMPRESSION THAT DECREASES
FILE SIZE TREMENDOUSLY, BUT INCREASES ARTIFACTS OR
PIXELATION THE MORE THE IMAGE IS COMPRESSED

PNG

PNG IS A LOSSLESS RASTER FORMATE THAT STANDS FOR

PORTABLE NETWORK GRAPHICS. THINK OF PNGS AS THE

NEXT GENERATION GIF. THIS FORMAT HAS BUIT IN TRANSPARENCY,
BUT CAN ALSO DISPLAY HIGHER COLOR DEPTHS, WHICH TRANSLATES
AND ARE QUICKLY BECOMING ONE OF THE MOST COMMON IMAGE
FORMATS USED ONLINE.

Al

Al'lS A PROPRIETARY VECTOR IMAGE FORMAT THAT STANDS FOR
ADOBE ILLUSTRATOR. THE FORMAT IS BASED ON BOTH THE

EPS AND PDF STANDARDS DEVELOPED BY ADOBE. LIKE

THOSE FORMATS, Al FILES ARE PRIMARILY A VECTOR-BASED
FORMAT, THOUGH THEY CAN ALSO INCLUDE EMBEDDED OR
LINKED RASTER IMAGES. Al FILES CAN BE EXPORTED TO BOTH
PDF AND EPS FILES (FOR EASY REVIEWING AND PRINTING),

AND ALSO JPEG, PNG, GIF, TIFF AND PSD (FOR WEB

USE AND FURTHER EDITING).

PDF

PDF STANDS FOR PORTABLE DOCUMENT FORMAT AND IS AN

IMAGE FORMAT USED TO DISPLAY DOCUMENTS AND GRAPHICS
CORRECTLY, NO MATTER THE DEVICE, APPLICATION, OPERATING
SYSTEM OR WEB BROWSER. AT ITS CORE, PDF FILES HAVE A
POWERFUL VECTOR GRAPHICS FOUNDATION, BUT CAN ALSO DISPLAY
EVERYTHING FROM RASTER GRAPHICS TO FORM FIELDS TO
SPREADSHEETS. BECAUSE IT IS A NEAR UNIVERSAL STANDARD,

PDF FILES ARE OFTEN THE FILE FORMAT REQUESTED BY PRINTERS TO
SEND A FINAL DESIGN INTO PRODUCTION. BOTH ADOBE PHOTOSHOP
AND ILLUSTRATOR CAN EXPORT STRAIGHT TO PDF, MAKING IT EASY TO
START YOUR DESIGN AND GET IT READY FOR PRINTING.

EPS

EPS IS AN IMAGE FORMAT THAT STANDS FOR ENCAPSULATED
POSTSCRIPT. ALTHOUGH IT IS USED PRIMARILY AS A VECTOR
FORMAT, AN EPS FILE CAN INCLUDE BOTH VECTOR AND RASTER
IMAGE DATA. TYPICALLY, AN EPS FILE INCLUDES A SINGLE
DESIGN ELEMENT THAT CAN BE USED IN A LARGER DESIGN.

TIFF/TIF

TIFF IS A LOSSLESS RASTER FORMAT THAT STANDS FOR TAGGED
IMAGE FILE FORMAT. BECAUSE OF ITS EXTREMELY HIGH
QUALITY, THE FORMAT IS PRIMARILY USED IN PHOTOGRAPHY
AND DESKTOP PUBLISHING. YOU'LL LIKELY ENCOUNTER TIFF
FILES WHEN YOU SCAN A DOCUMENT OR TAKE A PHOTO WITH A
PROFESSIONAL DIGITAL CAMERA. DO NOTE THAT TIFF FILES
CAN ALSO BE USED AS A “CONTAINER” FOR JPEG IMAGES.
THESE FILES WILL BE MUCH SMALLER THAN TRADITIONAL TIFF
FILES, WHICH ARE TYPICALLY VERY LARGE.




THANK YOU



